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General Instructions :
Read the following instructions very carefully and strictly follow them :

(V)

(it)

Attempt any ten questions.
1.

2.

gﬁ%

This question paper contains 33 questions out of which the candidate

needs to attempt only 25 questions.

The question paper is divided into two sections.

SECTION A

o Very short answer type questions : contains total 12 questions of

1 mark each. Answer any 10 questions.

o Short answer type questions : contains total 7 questions of

2 marks each. Answer any 5 questions.

e  Short answer type questions : contains total 7 questions of 3 marks

each. Answer any 5 questions.

SECTION B

Long answer type questions : contains total 7 questions of 5 marks each.

Answer any 5 questions.

SECTION A
(Very Short Answer Questions)

What are the tools of multimedia ?

What is a long shot ?

What is an aperture in photography ?

Define Photoshop.

Name any four TV advertisements of your choice.

Name any two companies that produce advertisements on food products.
What is the importance of brand image in advertising ?

What is an advertising copy ?
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10.

11.

12.

What is a storyboard ?
What is graphic design ?
What is animation ?

Define HTML.

(Short Answer Questions)

Attempt any five questions.

13.

14.

15.

16.

17.

18.

19.

What is artificial sound ?

Explain the importance of mobile journalism.
What is MIDI ? Explain.

What is Quark Express ?

Explain government advertising.

What is a PDF file ?

Explain the importance of key light in photography.

(Short Answer Questions)

Attempt any five questions.

20.

21.

22,

23.

24.

25.

26.

What are the different stages in multimedia making ?

Explain briefly about windows platforms that support multimedia.
What is video editing ?

What is digital audio ?

Define multimedia authoring tool.

What is an image ?

What is a scanner and what are the scanning techniques ?

5
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SECTION B

(Long Answer Questions)
Attempt any five questions. 5x5=25
27. Differentiate between JPEG and GIF file.

28. Define Text. Explain the use of text in multimedia, with proper
illustrations.

29. Explain Windows Movie Maker and its importance.

30. What is a web package ? Explain its features.

31. What is the role of media in outdoor advertising ?

32. Write the advantages and disadvantages of advertisements shown on TV.

33. What is multi-platform communication ?



